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Elissa A. Resnick, MPH & Michael Siegel, MD, MPH
SECTION I:
A CALL TO ACTION

Chapter 1:
Emerging Threats to the Public’s Health – was chapter 4 – UPDATED!
· Updated Data


Chapter 2:
Emerging Threats to the Survival of Public Health – was chapter 4 – UPDATED!

· Updated Data

SECTION II:
CHALLENGES

Chapter 3:
Challenges for Marketing Social Change – was chapter 2 – UPDATED!
· Updated Data
· Revised to improve clarity

Chapter 4:
Challenges for Marketing Public Health – was chapter 5 – UPDATED!
· Revised to improve clarity


Chapter 5:
Introduction to Marketing Principles – was chapter 9 – UPDATED!
· Revised to improve clarity and decrease length
· Moved appendix to the ancillary materials
SECTION III:
PLANNING THE APPROACH

Chapter 6:
The Planning Process– was chapter 10 – UPDATED!
· Updated Data
· Moved appendices to the ancillary materials

Chapter 7:
Formative Research – was chapter 11 – UPDATED!
· Moved appendices to the ancillary materials

Chapter 8:
Framing and Reframing – was chapters 3 & 6 – UPDATED!
· Increased the power of the framing section by combining two previous chapters and moving it into the implementation section

· Moved appendices to the ancillary materials
SECTION IV:
DEVELOPING AND IMPLEMENTING THE APPROACH

Chapter 9:
Communications Strategies and Tactics – was chapter 12 – UPDATED!
· Revised to improve clarity and decrease length
· Moved appendix to the ancillary materials

Chapter 10:
Promotional Materials and Activities – was chapter 15 – UPDATED!
· Revised to improve clarity and decrease length
· New section on social media
SECTION V:
ASSESSING PROGRESS AND MEASURING IMPACT 

Chapter 11:
Process Evaluation – was chapter 16 – UPDATED!
· Revised to improve clarity


Chapter 12:
Outcome Evaluation – was chapter 17 – UPDATED!
· Revised to improve clarity

SECTION VI:
MARKETING PUBLIC HEALTH – CASE STUDIES

Chapter 13:
Building a Movement With Social Media – NEW!
· All new case study on the use of social media to prevent LGBT suicide

Chapter 14:
Urunana—Radio Health Communication: A Case Study from Rwanda – was chapter 7 – not updated.
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