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Robert J. Bensley, PhD, MCHES 
Western Michigan University 
Jodi Brookins-Fisher, PhD, MCHES 
Central Michigan University

Welcome to the fourth edition of Com
munity and Public Health Education 
Methods: A Practical Guide This text is 

designed to assist you in effectively communicat-
ing messages and affecting norms and behaviors of 
individuals and communities. It is a book about the 
methods we use as health education specialists—the 
ways in which we tell a story, impact the social and 
political environment that influences population 
health, and empower others to seek healthy lifestyles. 
It explains the basic tools we need in order to com-
municate messages to those we are trying to serve 
and it provides an understanding of the skills needed 
for making a difference.

This text is unique because many of the 
chapters are written by and for health education 
specialists who have years of experience developing  
and applying skills to impact health. Much of the 
material within this text comes straight from the 
trenches, where real health education occurs. It 
is a guide designed to assist the health education 
specialist who exists on a shoestring budget and 
is attempting to implement the strategies theorists 
and researchers have found to be effective. It is 
for the overburdened practitioner who is work-
ing with multiple populations, across multiple 
settings, experiencing multiple problems. It is a 
guide to assist those on the front lines of health 
education in completing their mission.

▸▸ What is New to this 
Edition

This edition has been expanded in several ways, 
all of which are designed to provide both students 
and practitioners with an expanded understanding 
of the application of skills related to the practice of 
health education. 

■■ Includes a new chapter focusing on using 
social media tools, such as Facebook, twitter, 
Instagram, Pinterest, Snapchat, texting, blog-
ging, smartphone apps, internet channels 
(e.g., YouTube, video vines, etc.)

■■ Incorporates the new CHES competencies 
throughout the book, so that users under-
stand what to expect in terms of CHES with 
each chapter

■■ Each chapter includes key terms, additional 
resources, interesting “Did You Know?” facts, 
and a series of “Community Connections” 
vignettes designed to provide readers with an 
easy-to-understand, practical application on 
the concepts presented

As should be expected, all chapters have 
been revised to reflect both current and timely 
practices. In addition, each chapter continues 
to be user friendly by conforming to a common 
chapter format.

Organization of the Text
The text is divided into three sections, each con-
taining chapters that center on a common theme. 
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Section 1 focuses on building the founda-
tion for selecting and applying community health 
education methods, including chapters focusing 
on theories and models, becoming a professional, 
promoting multicultural diversity, social marketing 
concepts, and health communication strategies.

Each chapter in Sections 2 and 3 follow a 
similar format that includes an introduction to the 
topic, steps for implementing the skill, tips, and 
techniques for successful implementation, strategies 
for overcoming challenges, and expected outcomes. 

Section 2 comprises chapters that focus on 
acquiring tools necessary for applying community 

health education methods strategies. These skills 
include developing presentation and training 
skills, developing and selecting resources, using 
social media, and working with media outlets. 

Section 3 comprises chapters that pertain 
to building the framework where methods and 
strategies can be applied in impacting population 
health. These chapters focus on facilitating 
groups, building and sustaining coalitions, and 
using skills for influencing the health policy. It is 
our intent that this fourth edition will continue to 
assist students and practitioners in the acquisition 
and delivery of health education skills.
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voice throughout the text.
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on segments of the book while we refined other 
sections. Your contributions to the text will only 
make it look more polished and professional.

To past authors of chapters who are no longer 
part of the project, we thank you for the build-
ing blocks of which this text has grown to meet 
the needs of an ever-changing profession. We 
especially want to acknowledge two authors who 
have passed since the last edition: Karen Denard 
Goldman and Loren B. Bensley, Jr. One was bois-
terous and the other was refined, but they were 
both giants in our personal development and in 
the field of health education. We happily acknowl-
edge them here and as authors of their respective 
chapters.

Finally, we thank our families, who have 
grown and multiplied since the last edition. Fam-
ily is central to all we do and who we are, and all of 
you make life good.

Acknowledgments





xvii

© Herzlinde Vancura/Dreamstime.com

Contributing Author 
Biographies
M. Elaine Auld, MPH, MCHES
Elaine Auld is chief executive officer of the Soci-
ety for Public Health Education (SOPHE), where 
she oversees the organization’s portfolio in pro-
fessional preparation, professional development, 
publications, and advocacy. She has devoted her 
career to elevating the profession of health edu-
cation by contributing to research, publications, 
and resources; serving as a principal investigator 
to numerous public and private grants and con-
tracts to advance health education and health 
promotion; acting as a national and international 
spokesperson and advocate for the field, including 
testifying before Congress; and serving in volun-
teer and elected leadership roles for alumni and 
professional organizations. Elaine helped to inau-
gurate the Health Education Advocacy Summit in 
1997, which has trained thousands of health pro-
fessionals during the last two decades. In addition 
to policy advocacy, her passions include advanc-
ing health equity and contributing to national 
and international workforce development and 
competencies. Elaine is a charter CHES (#0056) 
and has been honored with awards from SOPHE, 
American Public Health Association (APHA), 
Eta Sigma Gamma, the Health Education Direc-
tory (HEDIR), and the National REACH Coali-
tion. As the 2010 recipient of the Distinguished 
Alumni Award from the University of Michigan 
School of Public Health, she proudly admits to 
bleeding maize and blue. 

Michael L. Bakal, MPH, M.Ed.
Michael Bakal is a strategic communications spe-
cialist at Berkeley Media Studies Group (BMSG), 
a project of the Public Health Institute, where 
he provides training and consultation in media 
advocacy. His workshops help build the strategic 
communications capacity of nonprofit groups, 
public health professionals, youth, and university 
students. A certified bilingual science teacher, 
Michael has worked as a classroom teacher and 
a facilitator of informal education programs in 
Berkeley, Los Angeles, and Guatemala. As Ful-
bright scholar to Guatemala, Michael worked as 
a science teacher and researcher studying youth 
empowerment. He is cofounder of Voces y Manos, 
a nonprofit organization that facilitates youth-led 
advocacy and sustainable development projects.

Michael D. Barnes, PhD
Dr. Barnes is a professor of public health and 
associate dean in the College of Life Sciences at 
Brigham Young University. Dr. Barnes’ research 
and teaching interests include health commu-
nication interventions and policy advocacy, for 
which he has garnered many publications and 
received notable grants. Barnes and his col-
leagues cofounded the Computational Health 
Science (CHS) at BYU, a collaborative research 
group between public health and computer sci-
ence. CHS examines the role various social media 
and technology play in both health surveillance 
and communication. Dr. Barnes has received 

© Herzlinde Vancura/Dreamstime.com



xviii Contributing Author Biographies

Robert J. Bensley, PhD, MCHES
Dr. Bensley is a professor of public health and the 
director of the eHealth Innovations Group at West-
ern Michigan University. Over the past 25 years, his 
research interests have focused on using technology 
modalities as a means for influencing health behav-
ior change. He is the founder of wichealth.org, 
which has impacted parent-child feeding behav-
ior change in over four million WIC clients across 
35 states, and the author of the patent-pending 
Behavioral Intelligence Framework. In addition,  
Dr. Bensley has served as principal investigator 
on over 200 externally funded contracts, totaling 
over USD 12 million, supporting the development 
and implementation of technology-based health 
behavior change programming. Dr. Bensley was 
a Fulbright Senior Scholar in 2003 focusing on 
health promotion activities at the Nelson Mandela 
Metropolitan University in South Africa. Prior to 
his career in health education, he was employed by 
IBM, where he served as a systems engineer pro-
viding technical assistance and education to educa-
tional institutions, hospitals, and local government 
agencies. He resonates with the concept of being a 
“third culture kid,” having spent significant time 
living in various countries around the world.

Jodi Brookins-Fisher, PhD, MCHES
Dr. Brookins-Fisher is a professor in the Division 
of Community Health within the School of Health 
Sciences at Central Michigan University. She is 
foremost considered a human rights advocate who 
believes everyone should experience life as they 
want to live it. She developed a diversity course for 
health professionals and enjoys the opportunity to 
contribute to the understanding of how culture 
influences health. Dr. Brookins-Fisher has been 
involved in health education at the local, state, and 
national levels, most recently serving a six-year 
term as Eta Sigma Gamma’s vice president, pres-
ident, and past president. She currently serves as 
the Advocacy Committee cochair for the Society 
for Public Health Education. Previously, she was 
on the board of Great Lakes Chapter SOPHE and 
the Michigan Organization for Adolescent Sexual 

numerous honors and awards, including BYU’s 
Wesley P.  Lloyd Award for distinction in gradu-
ate education, the Society for Public Health Edu-
cation National Public Health Fellow and Health 
Education Advocate Achievement awards, and 
New Mexico State University’s Donald C. Roush 
Excellence in Teaching Award. He actively con-
tributes to the public health profession through 
dedicated service on international, national, and 
local boards. His passion for the profession is con-
stantly sparked by training and mentoring stu-
dents, interacting with colleagues throughout the 
world, and is rivaled only by spending time with 
family, being active outdoors in Utah’s mountains, 
and growing and harvesting fruit from his back-
yard trees and vines.

Loren B. Bensley, Jr., EdD, CHES
Dr. Bensley was a professor emeritus at Central 
Michigan University, where he served 33 years in 
the professional preparation of health educators. 
His interest in learning theory and its relationship 
to methodology had its origin during his first years 
in teaching in secondary schools. As a university 
professor, his research and teaching reflected this 
continued interest in helping students understand 
theory and applying it to the selections of school 
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Chronic Disease Self-Management Technical Assis-
tance Center. Now in her fourth retirement, she is 
a consultant for the MAC, Inc. Living Well Center 
of Excellence, where she advocates for older adult 
wellness and trains individuals and professionals 
in evidence-based behavior change programs. Sue 
is committed to empowering older adults through 
self-management skills to take charge of their health, 
which is especially important to her, as she is one 
herself.

Mike Newton-Ward, MSW, MPH
Mike Newton-Ward has worked with social mar-
keting since 1997. He has consulted with state, fed-
eral, and international governmental and nonprofit 
organizations on the incorporation of a social mar-
keting approach into their work, and has presented 
numerous trainings and conference offerings on 
social marketing. He has reviewed and contrib-
uted to social marketing textbooks and journals 
for major publishing houses and is on the edito-
rial board of Social Marketing Quarterly. He is a 
founding member of both the International Social 
Marketing Association and the Social Marketing 
Association of North America. Mike currently 
teaches the social marketing course at the Univer-
sity of North Carolina-Chapel Hill Gillings School 
of Global Public Health; is a part time contractor at 
RTI International, as the lead social marketer in the 
Center for Communication Science; and consults 
independently. Additionally, Mike has provided 
social marketing consulting with CDC, and worked 
with state and local public health departments on 
the use of Web 2.0 and e-Health technologies. The 
5th World Social Marketing Conference recently 
presented Mr. Newton-Ward with an award for 
Outstanding Contributions to Social Marketing, 
during the first occurrence of the award being 
given. Mike is a self-professed snob about three 
things: well-brewed coffee, high quality dark choc-
olate, and well-done social marketing.
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community support for relative caregivers. She is 
also cofounder of the Intercambio, a longstand-
ing university partnership with the artisans in a 
pueblo in Oaxaca, Mexico. Dr. Roe is a past presi-
dent of SOPHE and a former member of the Gov-
erning Council of APHA. She is grateful for her 
career in health education and always inspired by 
Dorothy Nyswander’s description of health educa-
tors: “We are dreamers, and our dreams have to do 
with the basic purposes of an open society.” 

Kevin Roe, MPH
Kevin Roe currently teaches at San Jose State 
University (SJSU) in the Health Science and 
Recreation Department after spending more 
than 25 years in public health and health educa-
tion practice. His areas of professional expertise 
include community organizing, LGBT health, 
HIV/AIDS prevention and treatment, commu-
nity planning, and evaluation. Kevin’s areas of 
emphasis at SJSU include program planning and 
evaluation, community organizing, and he is on 
the team developing the new BS degrees in public 
health. Kevin lives with his husband and their two 
rescue cats.

Liliana Rojas-Guyler, PhD, CHES
Dr. Rojas-Guyler has combined academic, com-
munity, and corporate industry work experience. 
She is committed to health education initiatives 
that enrich the lives, health, and well-being of 
women, particularly those women who may 
be in vulnerable or disadvantaged positions. 
Dr.  Rojas-Guyler is currently an associate profes-
sor  of Health Promotion and Education at the 
University of Cincinnati. Dr. Rojas-Guyler has 
published and presented widely on minority 
health issues, particularly those relating to Latina 
health. Her research agenda includes determinants 
of health among vulnerable populations, health 
behaviors, the influence of culture, and profes-
sional preparation needs of future health educa-
tors to address cultural appropriateness in health 
program planning. Liliana is a native of Colombia, 
has lived in the United States for nearly 30 years, 

Colorado, in the area of fall prevention for older 
adults. As a community volunteer and elected offi-
cial, she serves as president of the Board of Education 
for the Adams 12 Five Star Schools and on the Board 
of Directors for the Colorado Association of School 
Boards, where she advocates for schools to serve not 
only the academic needs of students, but also their 
physical, emotional, and mental health needs as well. 

Keely S. Rees, PhD, CHES
Dr. Rees is director of the Public Health-
Community Health Education program and pro-
fessor in the Department of Health Education 
and Health Promotion at the University of 
Wisconsin-La Crosse. Over the past 20 years, 
Dr. Rees’ has focused her career on prenatal care,  
exercise prescription and behaviors during and 
after pregnancy, social support for preconception 
and prenatal nutrition, tobacco use during preg-
nancy, and sexuality education and advocacy for 
young children, teens, and parents, and schools as 
community outreach for nutrition and exercise. 
She has been working in collaboration with Pine 
Ridge Indian Reservation and Global Partners 
of Gundersen Health System to provide educa-
tion and advocacy with Native American youth 
and leaders. In addition to her teaching career at 
UW-LaCrosse, Dr. Rees has worked internation-
ally in Ireland and Spain with other universities, 
researchers, and organizations identifying ways 
to better prepare health educators for the field. 
Dr. Rees has been a faculty cosponsor for the Beta 
Phi Eta Sigma Gamma Chapter since 2003 and 
served on the Board of Trustees for SOPHE.

Kathleen M. Roe, DrPH, MPH
Dr. Roe is professor of Public Health and Com-
munity Health Education at San José State Uni-
versity in Northern California. As founder and 
director of the Community Health Studies Group 
and Salud Familiar en McKinley, Dr. Roe has been 
involved in community health promotion efforts 
for over 35 years, including HIV prevention plan-
ning, school-based community health promotion, 
neighborhood capacity building for health, and 
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to 2014. During 2015–2016, Frank expanded 
his reach to include emergency operations and 
assisted as a health communications lead for 
Ebola-affected countries. Most recently, he 
served as the senior communication analyst on 
the President Commission for Bioethical Issues 
(PCBI) under President Obama. In addition to 
his communications efforts, he was charged with 
cocreating curriculum and serving as a training 
lead for a new public health capacity training on 
democratic deliberation decision making meth-
odology for high impact health departments. As 
owner and lead strategic coach for MentorSF.
com, Frank is providing training nationwide on 
adapting curricula for online learning, blogging, 
and social media, and helps answer the question 
of “How do I tell my story?” with his Storytelling 
Technology Bootcamps.

Rosemary Thackeray, PhD, MPH
Dr. Rosemary Thackeray is a professor in the 
Department of Health Science at Brigham Young 
University (BYU), where she teaches under-
graduate and graduate courses in program eval-
uation and research methods. Her research has 
focused on social marketing, social media, and 
prevention of cytomegalovirus. Prior to joining 
the BYU faculty, Dr. Thackeray was employed 
for nine years at the Utah Department of Health, 
Bureau of Health Education. Her experience 
included program development and manage-
ment, research and evaluation, worksite well-
ness, violence prevention, coordinated school 
health, and physical activity. Dr. Thackeray 
also worked part time as a health educator with 
Salt Lake Community Health Centers and FHP 
Health Care, and facilitated weight management 
classes for the American Heart Association. 
While on a sabbatical, Dr. Thackeray worked for 
the Centers for Disease Control and Prevention 
National Center for Health Marketing in Atlanta. 
In her spare time, Dr. Thackeray enjoys traveling, 
spending time with family, reading, collecting 
antique glassware, and eating ice cream.

and in Ohio since 2002, where she resides with her 
family—her husband and two sons. 

Michael Stellefson, PhD
Dr. Stellefson is an associate professor in the 
Department of Health Education and Promo-
tion at East Carolina University (ECU). His 
research focuses on developing and evaluating 
patient-centered technology to improve patient 
self-management in chronic disease, specifi-
cally Chronic Obstructive Pulmonary Disease 
(COPD. Dr.  Stellefson has published over 60 
peer-reviewed articles, and he has served as 
principal investigator on a R36 Health Services 
Dissertation Award, KL2 Mentored Career 
Development Award, and several pilot awards 
from the University of Florida (UF) Clinical 
and Translational Science Institute. His research 
has focused on examining how technology can 
enable healthcare stakeholders to collaborate and 
share information on patient behavioral tasks 
critical for improving disease management and 
health outcomes. He is the author of COPDFlix, 
a low computer literate social media website for 
patients, informal caregivers, and clinicians to 
collaborate and share patient education videos 
on self-management, for which he received the 
2016 Society for Public Health Education Tech-
nology Award. Prior to joining the ECU faculty, 
Dr. Stellefson served as an assistant professor 
and associate chair in the Department of Health 
Education and Behavior at UF.

Frank V. Strona, MPH
Frank Strona has been working in gay men’s 
health, community organizing, and substance use 
concerns for almost 20 years and has established 
himself as a nationally recognized frontline spe-
cialist in HIV/STD harm reduction techniques, 
sexual health, Internet interventions, and pre-
vention education. He has served as the 2006  
and 2007 community cochair for the Califor-
nia HIV/AIDS Prevention Planning Group, in 
addition to being a member of the San Francisco 
HIV Prevention Planning Council from 2004 
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specialist, coordinates university-community 
partnership service learning programs with 
public health organizations and agencies, and 
previously served as the coordinator of the 
COUGH-Northridge tobacco control policy 
assessment organization. Dr. Young’s research 
interests include women’s health issues, spe-
cifically in primary prevention strategies in 
healthcare services, cultural competence for 
the healthcare practitioner, and health policy 
assessment. Dr.  Young served on the Board 
of Directors and as cochair of the Health Pol-
icy Advocacy Committee for the American 
Association for Health Education, and was 
the recipient of the American Public Health 
Association Alcohol, Tobacco & Other Drugs 
Section College-Based Leadership, the CSUN 
Distinguished Faculty Visionary Community 
Service-Learning, and the National Institutes 
for Health & CSUN Research Infrastructure in 
Minority Institution Scholars Program awards. 
In addition, she served as a Fulbright Scholar at 
Zhejiang University in the School of Medicine 
in Hangzhou, China, in 2015.

Heather M. Wagenschutz, MBA, MA
Heather Wagenschutz currently serves as a 
course codirector for Leadership and the Paths 
of Excellence at the University of Michigan 
Medical School. Her career started in 1994 as a 
public health educator with a tri-county health 
department, and later worked in sales and mar-
keting for two pharmaceutical companies before 
transitioning to university positions. Heath-
er’s teaching experience has been with Kellogg 
Community College, Davenport University, and 
leadership skill building sessions for medical stu-
dents. Heather loves to golf (although golf does 
not always love her back), dancing until her knees 
“can’t take it anymore,” learning new things, and 
laughing with friends and family.

Kathleen J. Young, PhD
Dr. Young is a professor in the Public Health 
and Masters of Public Health Program in the 
Department of Health Sciences at California 
State University, Northridge (CSUN), where she 
serves as a health policy and cultural assessment 




