
56 CHAPTER 2: An Introduction to Program Development as a Foundation for Grant Writing

Instructions: Complete the worksheet to develop a marketing plan for the program or project.

Once you determine the above, move on to this section:

PROCESS WORKSHEET 2-5 DEVELOPING A MARKETING PLAN

What services will the
organization provide?

Who will be served (i.e., who
will benefit from the
services)?

Who needs to know about
the services (i.e., who will
refer to the program)?

What is the basic message
that you would like to send
to this market in regard to
your service?

What is the best way of
contacting your projected
market (i.e., media, print,
collab-oration, community
partners, etc.)?

Identify chosen methods
along with who will
complete them and the date
for completion.
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